Appendix- I                                            QUESTIONNAIRE
Instructions: (Q1-Q7)
 Please tick mark (  ) the most appropriate box against each question:
  
Q1. Which of the following social media components do you use?
1. Facebook  
1. Twitter
1. Blogs
1. Whatsapp
1. All of the above

Q2. How often do you use your favorite social media component?
1. Daily
1. Weekly
1. Monthly
1. Once in a year
1. After few days

Q3. For what purpose do you login to your social media accounts?
1. Educational 
1. Entertainment
1. Group discussions
1. Social gatherings online
1. To gain political information

Q4.  Which of these social media components are most effective in their posts?
1. Facebook
1. Twitter
1. Blogs
1. Whatsapp

Q5.  Did you voted in Scottish Independence Referendum?
1. Yes
1. No

Q6. Were you interested in being informed about the Scottish Independence Referendum 2014? 
1. Yes
1. No

Q7. Do you think that social media components are reliable for political information?
1. Yes
1. No
Use the following scale to answer remaining questions:
Likert Scale: Strongly Agree (SA), Agree (A), Neutral (N), Disagree (D), Strongly Disagree (SD) 
Q8. During the period of Scottish referendum campaigns, social media played a vital role in providing referendum related information.
1. SA
1. A
1. N
1. DA
1. SD

Q9. You being a user of social media uploaded/shared several referendum related videos.
1. SA
1. A
1. N
1. DA
1. SD

Q10. Social media provided you an effective platform for discussion.
1. SA
1. A
1. N
1. DA
1. SD

Q11. Facebook provided an opportunity to young voters to get information regarding a particular campaign.
1. SA
1. A
1. N
1. DA
1. SD

Q12. The young voters visited the pages of other campaign.
1. SA
1. A
1. N
1. DA
1. SD


Q13. Facebook being an effective forum gave you an opportunity to express your political ideologies.
1. SA
1. A
1. N
1. DA
1. SD

Q14. Information shared through Facebook was reliable.
1. SA
1. A
1. N
1. DA
1. SD

Q15. Facebook enhanced the political knowledge of the users.
1. SA
1. A
1. N
1. DA
1. SD

Q16. Social media campaigns had an influence on referendum results.
1. SA
1. A
1. N
1. DA
1. SD

Q17. Social media has been effective in changing voting behavior of young voters.
1. SA
1. A
1. N
1. DA
1. SD

Q18. Social media posts are authentic.
1. SA
1. A
1. N
1. DA
1. SD
Q19. The young voters are active in their approach. They cannot be convinced easily.
1. SA
1. A
1. N
1. DA
1. [bookmark: _GoBack]SD

Q20. Social media have proved to be an effective tool for referendum campaigns.
1. SA
1. A
1. N
1. DA
1. SD











