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Dear Dr. Credence Baker: 

Please consider for publication the attached submission, “From the Lighthouse to the Campfire: The Connection between Sharing Information Online and Sharing Resources Offline.”  My coauthors and I believe that this paper fits well with the mission of the Journal of Social Media in Society to publish research related to original communication scholarship.  

In recent years, social media growth has created a new opportunity to share information.  Information was previously shared through a top-down approach, using the traditional framework of “few-to-many” communication, commonly referred to as the “Lighthouse” model.  As social media gained steam, information sharing shifted to a more communal approach, applying the framework of “many-to-many” communication, which is also known as the “Campfire” model.  Although the notion that social media has drastically changed communication is neither new nor novel (e.g., Boyd, 2007), the question of how this shift occurred may be positively correlated with offline behavior.  More clearly, has this transformation in media communication gone beyond the online world and into offline interactions?  Are individuals who spend more time with social media also more likely to participate, or be willing to participate, in sharing behaviors offline?  Our study is the first to empirically test this research question, and we plan to use this empirical data to present a new model of cultural sharing called the “Campfire” model.  

This study investigated the association between social media use and individuals’ attitudes and behaviors associated with sharing services.  In particular, we found that social media use and online behaviors were positively associated with participation in sharing services offline, willingness to use sharing services offline, and a greater comfort with sharing in general.  We have advanced a new hypothesis and successfully found support for our predictions that society has experienced a shift from a possessive culture (i.e. lighthouse to campfire).  This appears to be linked with a willingness to share goods and services offline.  In fact, our cross-sectional research design demonstrates a correlation between social media use and sharing, providing the first empirical evidence that social media may be a key factor in this cultural shift.

Thank you so much for your consideration. We wish you well with your tenure as editor for the Journal of Social Media in Society. 

Sincerely, 


Veronica Hefner & coauthors
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